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Abstract
The use of social media has been increasing due to advancements in technology. Businesses are making use of social media platforms in the creating awareness of the presence of their business to various target groups that are signed in the social media platforms. Some of the social media platforms include Facebook, Twitter, and Instagram. The paper aims to bring insight into the various ways in which businesses can bring insight into the presence of their businesses on social media platforms. The more people are aware of the presence of the business; the more likely the business is able to acquire more customers and therefore increasing the sales and profit of the business.











Strategies for Creating Social Media Presence
Introduction
The advancement in technology has led to the creation of social media platforms. A lot of people have access to social media platforms such as Facebook, linked in, Twitter, and Instagram. Businesses are making use of special media to create awareness of their products and services. Being present on social media is not the same as being able to grow the social media presence. Social media growth can be difficult and therefore requires efforts and time to ensure that the people are fully aware of the business in the social media platforms. Ensuring that people on the social media platforms are aware of the business also requires a lot of execution, monitoring a strategic adjustment. There are different strategies that businesses should put in place to ensure that people are aware of the presence of the business on social media platforms. 
Best practices businesses should put to for the creation of social media presence
There are different strategies that businesses can put in place to ensure the creation of social media presence, especially to their target customers. The use of consistent photos, logos, and headshots is one of the ways of creating a presence for the customers. Businesses should take their time to create a consistent brand image across all the social media networks and ensure the optimizing of the chosen photos according to the network's specifications. Brand consistency is important in ensuring that businesses are recognized (Dwivedi et.al, 2020). Some businesses make use of logos and profiles that are mismatched with the images they use. Some of the images used are improperly sized and blurry. The carelessness in the creation of images can cause unnecessary confusion for the customers and may seem unprofessional. When the need is required, the use of professional photographers is necessary for the creation of professional photos that capture people's attention on social media platforms.
Letting people know that the organization is on social media is also important. A business needs to expand its reach on social media over time. The earliest and most cost-effective way of getting people to know that the business is on social media is to use friends, family, colleagues, and customers to create awareness of the business in social media. Getting people to know the presence of the business on social media ensures the creation of reach to more people as possible to the business and therefore increasing the customer range (Mičík& Mičudová, 2018). As people continue to be aware of the presence of the business on social media, the more referrals the business will have and therefore increase in the number of followers on social media. 
A business can also make efforts to ensure people are aware of their presence on social media by creating schedules and regularly posting content on social media platforms. One of the common mistakes that businesses make is the lack of consistency in their posting. The creation of social media editorial calendar helps in keeping posts consistent and timely, as well as the creation of an overarching and connected content strategy. According to Appel et.al (2020), a business can map out its posting strategy, fill in business-related promotions and events and coming upwith industry-adjacent content ideas that help in the creation of value to the target audience. Monitoring the progress from idea execution and determining how long each of the post should take is important. The process of creating the posts, which involves researching, writing, and editing the information, and finding the corresponding images to the content, can take some time and a lot of planning.
A business can make use of visual content in creating its social media presence. Marketers state that the use of images is important in social media optimization. Visual social networks are rising through the rank. For example, social media platforms use images to reach their audience, such as Instagram and linked in. The use of visuals can be used to capture customers' attention across various social media platforms. The visuals can be images of the products or videos on how the products are used (Mičík& Mičudová, 2018). A business can also create its social media presence by taking any available opportunity to promote its social media profiles. Some of the medial social platforms provide social icons. A business should also add icons to their websites, link to their email signature, and social info to the printed marketing materials.
 Sharing of content across various social medial platforms is also important. When sharing the content across the various platforms, it is important to consider that what works in one social media platform does not work in another platform. For example, the content that works on Instagram does not necessarily work on Twitter. It is therefore important to modify the content to meet the needs of each social media platform. The use of hashtags has become a common thing. People are making use of hashtags these days in their blogs and websites (Appel et.al, 2020). The use of hashtags on Twitter, Facebook, and google plus will help in creating awareness of the business to various people and therefore capture the attention of more people on the business's social media accounts and websites. Providing a benefit to the audience is also a way of capturing the attention of the audience. The business can consider giving out gifts to help in the drawing of the people's interest to the business.
Conclusion
The use of medial social platforms has been used to bring an audience to the light on the presence of the business. Bringing insight into the people on the presence of the business on social media is important. There are different ways in which a business can use in the creation of social media presence. Some of the ways include using consistent photos, headshots, and logos, making as many people as possible aware of the business's presence on social media, creating a schedule and posting content regularly, making use of visual content, and making use of trends. 
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